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Moderns

• Neat Boxes
• Tidy formulas
• Truth told in 

propositions

Postmoderns

• Relatedness
• Dislike the formulaic
• Truth told in stories

Church and Mission Church is Mission
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Apples and Oranges

• 40% of the missionaries currently serving 
were not called until after college or even 
in mid-life

• The millennial population I studied were 
those who have actually prepared for 
missions in college

• Still some important differences emerge.

��������	
���
�
��	����
�����
�����



���������	
	��������	��	��
����
���	��
���
��������	��	��
����������


 �����	��	��	��"�	
����	
�	
	���"�,�"	
$������
��	"
��0	%

���	�
	

���	
	"
��	
�	�

�	
��$�0

 �����	��	��	���'	,��	
	������
��2�'	
$������
��	"
��)	���"�	�&���	�����
�
�	�
�	

���
'�	��"��&�'	
	$������
��	"
��0	

 �	$������
��	���'�	
	"��
�)	"��

��)	
�'	
������
��2�'	$������
��	"
��0

��������	
���
�
��	����
�����
�����



������
��	��	��
�	���������
����
���
���
�	���������

��	��

 �����	��	��	��"�	
����	
�	
	���"�,�"	
$������
��	"
��0	%

���	�
	

���	
	"
��	
�	�

�	
��$�0

 �����	��	��	���'	,��	
	������
��2�'	
$������
��	"
��)	���"�	�&���	�����
�
�	�
�	

���
'�	��"��&�'	
	$������
��	"
��0	

 �	$������
��	���'�	
	"��
�)	"��

��)	
�'	
������
��2�'	$������
��	"
��0

0%

14%

84%

��������	
���
�
��	����
�����
�����



������
��	��	��
�	���������
�
���	�

 �����	��	��	��"�	
����	
�	
	���"�,�"	
$������
��	"
��0	%

���	�
	

���	
	"
��	
�	�

�	
��$�0

 �����	��	��	���'	,��	
	������
��2�'	
$������
��	"
��)	���"�	�&���	�����
�
�	�
�	

���
'�	��"��&�'	
	$������
��	"
��0	

 �	$������
��	���'�	
	"��
�)	"��

��)	
�'	
������
��2�'	$������
��	"
��0

0%

14%

84%

0%

52%

48%

��������	
���
�
��	����
�����
�����



!��	��	
��	"
��	�-������"�'8

��������	
���
�
��	����
�����
�����



�������
����	������
��	1��&���

50% 12%

19% 19%
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• Mission Trips 63%
• Growing awareness of a need 

or issue  60%
• Growing awareness of my 

own gifts and desires  60%
• Missions Courses  52%
• Local cross-cultural 

experience and involvement 
44%

• Parents 41%
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What aspects of the call to mission 
are MOST IMPORTANT for you? 
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When most of us [current 
missions students] look at 
mission organizations, we 
look for the model we like, 
and then we narrow the 
options by checking out the 
doctrinal statements of the 
organization.

2010 grad of Trevecca
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The survey 

shows these 

are working!!!
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